	Table 1. Characteristics of Advertisements of Food and Drinks (AFD) directed at children 
	 

	in Spain, 2012.

	 
	 
	 
	 
	 

	 
	AFD 
	 

	 
	n
	%
	 95% CI
	 

	Day of broadcast
	 
	 
	 
	 
	 

	  Weekday
	1693
	65.6
	63.7
	67.4
	 

	  Weekend
	889
	34.4
	32.6
	36.3
	 

	Television network
	 
	 
	 
	 
	 

	General interest (n=954)
	 
	 
	 
	 
	 

	   Antena 3
	503
	19.5
	18.0
	21.1
	 

	   Telecinco
	451
	17.5
	16.0
	19.0
	 

	Children and teenage interest (n=1628)
	 
	 
	 
	 
	 

	   Boing
	378
	14.6
	13.3
	16.1
	 

	   Disney Channel
	516
	20.0
	18.5
	21.6
	 

	   Neox
	734
	28.4
	26.7
	30.2
	 

	Type of product
	 
	 
	 
	 
	 

	  Food
	1874
	72.6
	70.8
	74.3
	 

	  Drink
	708
	27.4
	25.7
	29.1
	 

	Food category
	 
	 
	 
	 
	 

	  Core
	813
	31.5
	29.7
	33.3
	 

	  Non-core
	1654
	64.1
	62.2
	65.9
	 

	  Miscellaneous
	115
	4.5
	3.7
	5.3
	 

	Advertising format
	 
	 
	 
	 
	 

	  Commercial spot
	2523
	97.7
	97.1
	98.2
	 

	  Sponsorship
	32
	1.2
	0.9
	1.7
	 

	  Telepromotion
	27
	1.1
	0.7
	1.5
	 

	Duration (sec)
	 
	 
	 
	 
	 

	  ≤15.7
	1348
	53.3
	51.3
	55.2
	 

	  >15.7
	1179
	46.7
	44.7
	48.6
	 

	Enhanced protection time slota
	 
	 
	 
	 
	 

	  Yes
	846
	32.8
	31.0
	34.6
	 

	  No
	1735
	67.2
	65.4
	69.0
	 

	Total AFD
	2582
	100.0
	 
	 
	 

	aFrom 8am to 9am and 5pm to 8pm on weekdays, and 9am to 12 noon on weekends and public 
	 

	holidays.
	 
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 


	Table 2. Compliance with the PAOS Code'sa ethical standards by Advertisements of Food and Drinks (AFD) 
	 

	directed at children in Spain, 2012. 

	 
	 
	 
	 
	
	 

	Standardb
	Compliant
	Non-compliant
	Uncertain compliance
	Total AFD
	 

	
	n
	%
	n
	%
	n
	%
	 
	 

	Standard  3
	2154
	84,4
	353
	13,8
	47
	1,8
	2554
	 

	Standard  4
	2222
	86,6
	167
	6,5
	177
	6,9
	2566
	 

	Standard  5
	2456
	95,9
	64
	2,5
	40
	1,6
	2560
	 

	Standard  6
	1891
	73,7
	476
	18,5
	199
	7,8
	2566
	 

	Standard  7 
	2403
	93,7
	98
	3,8
	63
	2,5
	2564
	 

	Standard  8
	186
	16,0
	924
	79,4
	53
	4,6
	1163
	 

	Standard  9
	2295
	89,4
	210
	8,2
	61
	2,4
	2566
	 

	Standard  10 
	2039
	79,9
	461
	18,1
	51
	2,0
	2551
	 

	Standard 11 
	2306
	89,9
	60
	2,3
	200
	7,8
	2566
	 

	Standard  12
	1926
	90,0
	214
	10,0
	0
	0,0
	2140
	 

	Standard  13 (13.1) 
	1805
	70,6
	638
	25,0
	113
	4,4
	2556
	 

	Standard  13 (13.2)
	2081
	81,4
	429
	16,8
	47
	1,8
	2557
	 

	Standard  14
	2196
	 98,8
	27
	1,2
	0
	0,0
	2223
	 

	Standard  15 
	2475
	98,8
	30
	1,2
	0
	0,0
	2505
	 

	Standard  16 
	5
	4,7 
	102
	95,3
	0
	0,0
	107
	 

	Standard  17 
	628
	81,1
	104
	13,4
	42
	5,4
	774
	 

	Standard  18
	149
	33,2
	117
	26,0
	183
	40,8
	449
	 

	Standard  19 
	2
	66,7
	1
	33,3
	0
	0,0
	3
	 

	Standard  21
	2172
	99,6
	3
	0,1
	7
	0,3
	2179
	 

	Standard  22
	2507
	97,7
	0
	0,0
	59
	2,3
	2566
	 

	Standard  23
	2534
	98,8
	25
	1,0
	6
	0,2
	2565
	 

	Standard  24
	2.412
	 94,0 
	134
	5,2
	20
	0,8
	2566
	 

	Standard  25
	2,552
	99,6 
	3
	0,1
	8
	0,3
	2563
	 

	aThe PAOS Code (Publicidad, Actividad, Obesidad, Salud) establishes standards for the self-regulation of food and drinks marketing aimed at children in Spain.
	 

	bBrief description of standards: Standard 3, not to give misleading information about product characteristics; Standard 4, not 
	 

	to give misleading information about the benefits of a product; Standard 5, not to attribute particular characteristics to a product when these characteristics are inherent to all similar products; Standard 6, not to exploit children's credulity; Standard 7, avoid presentations that may frighten children; Standard 8, conditions to be met for additional product information; Standard 9, not to directly call on or urge children to ask for the product and not to suggest that adults who buy the product are better; Standard 10,

	no reward for obtaining the product; Standard 11, not to convey the impression that buying the product means greater acceptance

	among friends or confers prestige, skills or other special qualities of the persons in the advertisement; Standard 12, conditions to be met if price is mentioned; Standard 13, not to exploit children's special trust in adults, parents, well-known persons; Standard 13.1,

	on the participation of famous persons or characters who are particularly well known to children; Standard 13.2, on the appearance

	of well-known or famous persons; Standard 14, on the existence of telepromotions of foods and beverages in programmes aimed at children; Standard 15, clear separation between advertising and programmes; Standard 16, conditions of comparative presentations; Standard 17, in cases of  promotion, separation of the product advertised and the one promoted; Standard 18, presentation of essential conditions in the case of promotional offers; Standard 19, conditions to be met in the case of commercial prize draws; Standard 20, conditions to be met in the case of children´s clubs; Standard 21, not to encourage dangerous or inappropriate use of the product; Standard 22, not to encourage children to talk to strangers or venture into unknown places; Standard 23, not to promote or present unhealthy eating habits or lifestyles; Standard 24, not to present the product as a substitute

	for a meal; Standard 25, not to underestimate the importance of healthy lifestyle habits.
Note: The table does not show Standard 20, because AFD evaluated did not presented children´s clubs. 



	

	


	Table 3. Frequency of the PAOS Code'sa ethical standards unfulfill by Advertisements 
	 

	of Food and Drinks (AFD) directed at children in Spain in 2012.

	 

	Number of unfulfill standards
	 AFD
	 

	 
	n
	%
	 

	1
	524
	23.0
	 

	2
	237
	10.4
	 

	3
	729
	32.0
	 

	4
	208
	9.1
	 

	5
	219
	9.6
	 

	6
	115
	5.0
	 

	7
	76
	3.3
	 

	8
	43
	1.9
	 

	9
	75
	3.3
	 

	10
	49
	2.2
	 

	11
	2
	0.1
	 

	13
	2
	0.1
	 

	Total
	2279
	100.0
	 

	aThe PAOS Code (Publicidad, Actividad, Obesidad, Salud) establishes standards for the
	 

	self-regulation of food and drinks marketing aimed at children in Spain. 
	 

	 
	 
	 
	 


	Table 4. Overall compliance with the PAOS Codea of Advertisements of Food and Drinks (AFD) directed at children in Spain in 2012, according to AFD characteristics.
	 

	
	 
	 
	 
	 

	 
	Overall compliance with the PAOS Codea
	 
	 

	 
	Yes
	No
	P-valueb
	 

	 
	n
	%
	n
	%
	 
	 

	Day of broadcast
	 
	 
	 
	 
	< 0.001
	 

	  Weekday
	170
	10.0
	1523
	90.0
	 
	 

	  Weekend
	133
	15.0
	756
	85.0
	 
	 

	Television network
	 
	 
	 
	 
	< 0.001
	 

	  General interest
	177
	18.6
	777
	81.5
	 
	 

	  Children and teenage interest
	126
	7.7
	1502
	92.3
	 
	 

	Type of product
	 
	 
	 
	 
	< 0.001
	 

	  Food
	276
	14.7
	1598
	85.3
	 
	 

	  Drink
	27
	3.8
	681
	96.2
	 
	 

	Food category
	 
	 
	 
	 
	< 0.001
	 

	  Core
	18
	2.2
	795
	97.8
	 
	 

	  Non-core
	278
	16.8
	1376
	83.2
	 
	 

	  Miscellaneous
	7
	6.1
	108
	93.9
	 
	 

	Advertising format
	 
	 
	 
	 
	0.001
	 

	  Commercial spot
	303
	12.0
	2220
	88.0
	 
	 

	  Sponsorship / Telepromotion
	0
	0.0
	59
	100.0
	 
	 

	Duration (sec)
	 
	 
	 
	 
	0.002
	 

	  ≤15.7
	130
	9.6
	1218
	90.4
	 
	 

	  >15.7
	160
	13.6
	1019
	86.4
	 
	 

	Enhanced protection time slotc
	 
	 
	 
	 
	0.015
	 

	  Yes
	118
	14.0
	728
	86.0
	 
	 

	  No
	185
	10.7
	1550
	89.3
	 
	 

	Total AFD (N)= 2582
	303
	11.7
	2279
	88.3
	 
	 

	aThe PAOS Code (Publicidad, Actividad, Obesidad, Salud) establishes standards for the self-regulation of food and drinks marketing aimed at children in Spain. AFD was deemed to be fully compliant with the PAOS Code, in any case where it met all of its ethical standards.
	 

	bComparison of proportions was tested using the Chi-squared test or Fisher's exact test.
	 

	cFrom 8am to 9am and 5pm to 8pm on weekdays, and 9am to 12 noon on weekends and public holidays.
	 

	 
	 
	 
	 
	 
	 
	 


